Dan Antonelli

Building an identity
one step at a time

How the Brooklyn Pork Store logo came together
By Dan Antonelli

ing some of the logos that we create. Do

I have an image in mind before sitting
down at the computer? Do I do any thumbnail
sketches? I think the best way to describe
how a logo gets built is to say that it’s a time-
consuming process of trial and error, and
a collaborative team effort among my
designers and illustrator.

Since hiring illustrator Wil Harmuth
to work with us, we've been able to add
a new look to our logo designs. Before that,
our logos were generally much more type
driven. Typography was always my strong
point. But when it came to the art or icons,
I always struggled because, unfortunately,
I cannot draw. Instead I would scour for clip

I ‘m often asked about the process of build-
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Here’s their new Web site, www.BrooklynPorkStore.com
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art then customize it to fit my needs. It was
a time-consuming process, and one that rarely
resulted in a true, dynamic logo.

But to grow your business, you have to
acknowledge your own shortcomings and look
for people to complement them within your
staff. I think owners sometimes have this
irrational fear of hiring people who are better
than they are at certain tasks. I have the oppo-
site view. Hiring people who are more gifted
in certain areas than I am, makes the com-
pany stronger, more creative, and allows us
to produce work that a lot of other companies
simply can’t.

The Brooklyn Pork Store Landi’s Pork Store of
Brooklyn, New York, first asked us to redesign
their Web site, www.landispork.com, which
was set up so that the company could ship
their product across the country. Their current
Web site was not generating much in the way
of orders, and was functionally weak. There
wasn’t much more to the site than a poorly
designed template, which did little to capture
the extensive history and tradition of this
well-known store. They’re known for produc-
ing the best pork in the New York City area. So
before the site could be built, we went to work
on building the logo, as that is the foundation
for everything moving forward.

Research and demographics we began by
thinking about their market, and the reputa-
tion Brooklyn or New York pork stores have.
If you were from Brooklyn, you probably knew
of Landi’s Pork Store. Otherwise you might
not have heard of them. We decided to build
a new identity for the Web site and call it
www.BrooklynPorkStore.com. We also decided
to play off a more retro feel to the logo, again
targeting their demographics—generally an
older crowd, more appreciative of the nostal-
gic look and feel.

We reviewed some photos of the store taken
in the late 1940s to give us some design cues



I narrowed the font selection to two from LetterheadFonts.com:
Ballpark or Ephemera. Ultimately, | decided to go with Ballpark —

it seemed to work better on an angle, and had a little more weight.

| added the return swoosh under the lettering, and modified it slightly.
Note the enlarged B and how it’s dropped below the baseline.

PORK STORE

Here we can see how some of the colors are starting to come together, and how the original
illustration is shaping up. | started to have misgivings about the concept,and in my mind
couldn’t sync the illustration style to the period look we were trying to achieve. The Pork Store
|etterstyle was reminding me more of western beef instead of Brooklyn pork. So we bagged
that font.

We also then felt the loss of the identifier of the original name, Landi’s Pork Store, would be
a mistake for those local customers who might not make the connection. So we dropped /talian

Specialties and replaced it with The Sausage King, which is what Landi’s is known as in Brooklyn.

We added Landi’s Pork Store into the bottom of the design. Another issue that | wanted to
avoid was combining bitmaps and vector artwork. | really wanted to try to keep the entire
design as a vector instead.

This rough concept demonstrates
arare, and never-before-seen lack

of artistic talent, from yours truly. It
clearly exemplifies the need for having
an illustrator at your disposal! It also
shows how | began to formulate a
rough concept for the logo. It was a
guide for my illustrator to see where
his art was going to drop in, and how
much space he had to work with.

My idea was to show the Brooklyn
Bridge, with a pig sitting in the middle
of the towers. At this point, | didn't
anticipate adding a“.com’to the logo.
Additionally, it shows another typeface

on the secondary copy for Pork Store—which was later shelved in favor of Bell Boy from LetterheadFonts. This matched
the store’s circa 1950 original storefront letterstyles. It is also interesting to note that | started in black and white first
on this design, which | rarely do. | think | wanted to try to nail down the format of the logo before getting too hung up
on the colorization.
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Then we decided to scrap the whole Brooklyn Bridge idea.Tying in the pig with the bridge and
the skyline just seemed like too many concepts fighting for attention. The colors of the original
sketch weren't working for me either. Something was missing. We were getting close, though.
Wil decided to try to put together a few row-buildings as they generally might be in the neigh-
borhood of the store, showing the NYC skyline roughly outlined in the distance.Then he hit
upon some great colors that really helped capture that era. | was feeling pretty good at this
point.We had replaced the Pork Store lettering with a much better font, and | also decided
to add the .com below the banner.

[t was coming together nicely, and if | could have left well enough alone, | might have
stopped right about here. | was left, however, not feeling as much “pork” as | would have liked.
I needed a pig in here somehow. But where?
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Enter the pig! We decided to tuck the pig in the center of the banner.Finally, we had the SGtsegelkinténldo& désignegulbyeadiding it. We also changed
the lettering around the circle to black and outlined it. Note that the whole design is still 169%hsdotoB mmdgiintieadingdheTtat effect is done by
duplicating the shadow and then pasting it into the various paths it overlays. Then each litaekytoutipa s dr dvevertay RRfdakbitidverlays white,

the light green/olive color,and the blue.




